
Real Estate and
Destination Development

in Tourism

Successful Strategies and Instruments

 
Edited by 

Professor Dr. Peter Keller
Professor Dr. Thomas Bieger

With Contributions by 
Prof. Dr. Otto Bammer · Dr. Pietro Beritelli · Matthias Beyer ·

Prof. Dr. Thomas Bieger · Prof. Dr. Philipp E. Boksberger ·
Prof. Dr. Manat Chaisawat · Lara Cinesi · Prof. Dr. Giovanni Danielli ·

Jordi Datzira-Masip · Raf de Bruyn · Isabelle Engeler · Dr. Jörg Frehse ·
Prof. Dr. Frank M. Go · Patrick Hainzl · Marcus Herntrei ·

Prof. Dr. Hubert Job · Marco Julià-Eggert · Prof. Dr. Peter Keller ·
Lisa Kofink · Prof. Dr. Raija Komppula · Prof. Dr. Christian Laesser ·

Mia Lammens · Prof. Dr. Dagmar Lund-Durlacher ·
Prof. Dr. Andrea Macchiavelli · Prof. Dr. Rico Maggi · Prof. Michael Mair ·

Xavier Matteucci · Daniel Metzler · Prof. Dr. Harald Pechlaner ·
Helen Reijonen · Dr. Giovanni Ruggieri · Dr. Miriam Scaglione ·

Claudia Scholz · Dr. Markus R. Schuckert · Prof. Dr. Hubert Siller ·
Prof. Dr. Jürg Stettler · Marc Stickdorn · Tuomas Timonen ·

Oraphan Tungsomboon · Dr. Serena Volo · Daniela Wagner ·
Prof. Dr. Klaus Weiermair · Robert Weinert ·

Dr. Anita Zehrer

ERICH SCHMIDT VERLAG



Bibliographic information published by Die Deutsche Bibliothek
Die Deutsche Bibliothek lists this publication in the Deutsche Nationalbibliografie; 

detailed bibliographic data are available in the Internet at dnb.ddb.de.

For further information concerning this title please follow this link:
ESV.info/978 3 503 11088 9

ISBN 978 3 503 11088 9
ISSN 1862-9946

All rights reserved
© Erich Schmidt Verlag GmbH & Co., Berlin 2008

www.ESV.info

This paper fulfills the requirements of the 
Frankfurter Forderungen of Die Deutsche Bibliothek 

and the Gesellschaft für das Buch concerning the paper permanence 
and meets the tight regulations of American National Standard 

Ansi/Niso Z 39.48-1992 as well as ISO 9706.

Design and Layout: Zvjezdana Zehnder-Vujković, aiest
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